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Introduction
Now more than ever, charities and nonprofits must adapt to maximise 
their online marketing activities. 

COVID-19 has shown the importance of having robust, varied fundraising 
and marketing channels to be able to weather a crisis and continue your 
important work.

There are a million approaches, tricks, tips and tactics for marketers to 
try when it comes to charity marketing. It can be pretty overwhelming.

In this e-book, we’ve used our years of experience to go back to the 
basics, focusing on 10 of the most important, most effective tips you can 
put in place right now.

These tips will give you more insight and can boost donations, volunteers 
and more.
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#1 Get Your Google 
Analytics Right

Google Analytics is your website’s eyes and ears. 

Use this data to know where to focus your attention.

Where are your donors coming from? Which pages convert the best?

Use these tips to make sure your data is accurate, reliable and insightful.
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#1 Get Your Analytics Right

Use 3 views - unfiltered, testing and master (Distilled have an 
excellent explanation here. Their Analytics audit sheet is great 
too!)

Enable website search to see the queries users are typing when 
they use your website’s search bar. Follow the instructions here. 

Add IP address filters.

Link Google Analytics to Google Ads for more data insights.

Link Google Analytics to Google Search Console for data on 
your organic presence.

Review your most visited website pages in the Behaviour > Site 
Content report and optimise poor performers (pages with high 
bounce rate for example).
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#2 Track Key 
Website Actions
Most Charity websites have at least a handful of key events that they 
want to track accurately.

Tracking donations, newsletter sign-ups, and other website interac-
tions can help you figure out which content and ads work better to 
attract users. Having this information will help you optimise your web-
site.

At the very least, your transaction value and data should be feeding 
into Google Analytics accurately, to assess how much revenue comes 
from each marketing channel and over time.

Source: www.blog.influenceandco.com
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#2 Track Key Website Actions

      Track form submissions.

Track your donation values by using ecommerce tracking in 
Analytics. Some donation platforms like Donate.ly can integrate 
easily into Analytics. For those that don’t, one method to use is this: 
after a donation, redirect the user back to your website to a 
confirmation page. On that page, fire ecommerce data for the 
donation to the Data Layer, which can be picked up by Tag Manager 
and sent to Google Analytics. 

Setup event tracking for key website action. This will send an event 
to Google Analytics when someone completes the action (e.g. com-
pletes a form). Common implementations:

      Track external link clicks.

      Track newsletter signups.
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https://donately.zendesk.com/hc/en-us/articles/360024596873-Integrating-Donately-with-Google-Analytics


#3 Optimise your 
site for mobile
There’s a whole host of reasons why you must ensure that your site is 
optimised for mobile users.

62% of users browsing the internet are on mobile, meaning it is 
imperative that your site works well across devices. If your site is 
running poorly on a device, a visitor is five times more likely to leave.

There are other reasons why having your site optimised for mobile is 
a must. Google themselves admit that websites optimised for mobiles 
appear higher in the search results and studies have shown mobile 
users are 34% less likely to make a donation if the site they are using 
is not optimised for their device.

Source: www.support.google.com
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https://www.mobilecause.com/fundraising-statistics/


      Test your site with this handy tool from Google.

#3 Optimise your site for mobile

      Ensure your font size is legible on smaller screens.

Use analytics page timings reports to ensure loading times are not 
too long on mobile.

Don’t just squeeze your site into a smaller frame, make sure it still 
looks and feels good.

If using WordPress, use a theme with good reviews which is 
mobile-friendly.
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https://search.google.com/test/mobile-friendly?utm_source=mft&utm_medium=redirect&utm_campaign=mft-redirect


#4 Streamline Your Forms For 
More Donations And Enquiries 
There is still a large demographic of internet users who feel 
insecure about giving their payment details to make a donation 
online. By not offering these users a sense of security, you could 
be missing out on countless donations.

There are some easy ways to make your website feel more trust-
worthy and secure, such as SSL. Read our tips below.

Source: www.cancerresearchuk.org
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http://www.howto-expert.com/how-to-get-https-setting-up-ssl-on-your-website/


#4 Make Your Forms More Useable

Consider displaying security logos or badges on your donation page.

Provide clear, easy ways for users to select single or monthly 
donations.

Ensure your website is using SSL (if your website uses HTTPS 
instead of HTTP, that means you’ve got SSL setup). If not, 
Let’sEncrypt offer free SSL certificates.

Include case studies or testimonials of how donations have helped 
in the past to show donors how they will be supporting your 
charity’s work.

Be specific about where donations go by including some examples 
of how your donation will help and what it will be used for. Here’s 
an excellent example from WaterAid:

Source: www.wateraid.org

Charity Checklist

9

Anuncia.co.uk

https://letsencrypt.org/


#5 User Experience
Improvements To Your Forms

Forms are an important part of your site - it’s crucial to enhance their 
usability. 

Forms that are logical and work well have a higher chance of
converting. Forms that are unoptimised and unfriendly diminish the 
users experience and can even lead them to abandon the site. 

Whether you’re recruiting volunteers, getting event registrations or 
donations, here are some tips on how to make the forms on your site 
perform better.
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#5 User Experience Improvements

Minimise form fields - you should regularly scrutinise your forms 
and ask “do we need that information?” The less users have to fill in, 
the less friction there is for them to complete the form.

Use asterisks to denote required fields so users know ones without 
an asterisk are optional.

      For long forms, include progress bars.

Don’t clear user fields after an error. This is when a user makes a 
mistake in one field, presses submit and the entire form resets, 
which is frustrating for a user. 

For forms that require a user password to be created, include clear 
guidance beside the form about requirements, e.g. “please include 
at least 1 symbol and 1 number”.

Use smart defaults, this means that if an input is universal amongst 
a large portion of your users, you should make it the default answer 
unless they opt to change it. This eases the cognitive load of the 
user and reduces friction.

Using in-line validation allows the user to be told in realtime whether 
their input is acceptable, this reduces the burden of having to click 
submit and then discover that certain inputs need changing. 
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#6 Use Integrations To 
Speed Up Workflows
Using integrations is a surefire way to speed up your workflow, by 
exercising a degree of automation. And no, it doesn’t need to be 
difficult!

There are a variety of tools which can be used to speed up all areas 
of your charity’s marketing process including: task management, 
social media, website design, customer service and more.

Source: www.zapier.com/explore
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#6 Use Integrations

Use Zapier to integrate your web applications, share your social me-
dia posts across all platforms at once.

Jarvee is a social media automation tool, use it to engage and 
interact with your supporters at ease, schedule posts and grow       
your audience.

Use pipedrive to track your leads and grow your organisation, 
Pipedrive is one of the best CRMs to track communications with 
prospecting leads and also offers handy analytics.

Qurio can be used to create a free chat bot on your site! You no 
longer need to worry about offering live customer service, 
alternatively you could use a free chat bot to create a conversion   
funnel!

Sendinblue is a powerful email automation tool, what’s even bet-
ter is they now offer SMS automation too, making your marketing 
campaigns even more effective!

Use a heatmapping service such as HotJar, allowing you to see 
where users are clicking on your page, you can use this information 
to make your website more usable and fix usability problems.

Consider using Tawk.to as an option for a free chat and ticketing 
software that’s easy to setup and use.
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https://zapier.com/
https://jarvee.com/
https://www.pipedrive.com/
https://quriobot.com/
https://www.sendinblue.com/
https://www.hotjar.com/
https://www.tawk.to/


#7 Utilise Google 
Ad Grants
Google Ad Grants offers eligible nonprofits $10,000 a month in free 
advertising spend, an amazing resource to be utilised. 

Ads can be used to drive traffic to your site, increase donations and 
awareness plus a lot more. 

Google has over 90% of the global search engine market with 3.8 mil-
lion searches being made every minute. This fantastic opportunity 
allows nonprofits to connect with the right people for free!

For more information about Google Ad Grants, you can download our 
free guide from our website here. 
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#7 Utilise Google Ad Grants

Attract hundreds of visitors to your site everyday.

A free $120,000 (£100,000) in free ad spend.

Protect your brand’s identity.

Find new volunteers and recruit new fundraisers.

Build your email lists.

Download our free guide.

Find out more about Google Nonprofits here.
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#8 Fix Major SEO Problems
For many charities, being found in search engines is a crucial building 
block of their digital marketing.

If done correctly, you’ll drive free traffic to your website for months 
and years to come.

By ensuring you’ve got some of the basics setup right, this will 
dramatically help improve your organic presence, even if you’re short 
on time.

Source: www.singlegrain.com
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#8 Fix Major SEO Problems

If you haven’t already, setup Google Search Console. This is 
your central hub for seeing which search queries your website 
appears for, how many clicks you get and errors.

Add a sitemap for your website. You can find free tools online 
to generate one for you. Submitting this to Google Search 
Console is a useful and quick tip.

Within Search Console, use the “Enhancements” reports to 
spot and fix major errors impacting your SEO.

Use free online SEO testing tools to check for other errors that 
might be preventing your content from appearing in organic 
search.

Find and fix broken links to your website. If you have backlinks 
(where other websites link to your own), you can use online 
tools to find ones that link to 404 pages on your website and 
then get them fixed.

Use free online SEO testing tools to check for other errors that 
might be preventing your content from appearing in organic 
search.

On platforms like WordPress, you can use SEO plugins like 
Yoast or RankMath to help improve SEO functionality.
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#9 Use UTMs to Track 
Your Marketing

UTM stands for “urchin tracking module”, but the main thing you need 
to understand is that it can be used to tell you where users are coming 
from - which email newsletter, your social media marketing and more.

You may have seen these before when clicking on certain links. They 
look something like this:

Why are these useful? Often Google Analytics struggles to work out 
where a user has come from. For example, if they click from a news-
letter and then donate, Google might put this user as coming from the 
source “Direct / none” when you look at your “source / medium” re-
port in Analytics.

If you have UTMs in place, you would know this donation came from 
an email newsletter, and can use this information to optimise your 
marketing.
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#9 Use UTMs To Track Your Marketing

You can use Google’s free UTM builder to create the URLs 
you want to use. 

Take your generated URL (which includes the UTMs) and use 
this in your marketing campaigns.

Some software have the ability to automatically add UTMs 
to email links, such as Mailchimp. Do some research to see if 
your email and social tools can do this to save time.

Add UTMs to your social profile URLs to monitor how much 
traffic you get from your Twitter, Facebook and LinkedIn pro-
files.

Pro tip: you can link Google Ads to Analytics which automati-
cally adds UTMs for you. You can use dynamic URL parameters 
in Facebook Ads to automatically append UTMs to your Ads for 
optimal targeting.
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#10 Minimise The Number Of 
Clicks In Your Online Journey
The fact is, people don’t want to spend longer than necessary brows-
ing a website, therefore you should try to make your conversion funnel 
as simple as possible by minimising the number of clicks in your dona-
tion journey. 

This means that the user must quickly be able to establish how and 
why to donate without needing to click through unnecessary informa-
tion. 

There are a few ways that you can achieve this. One is by having mul-
tiple large Donate buttons spread sporadically throughout the page, 
they must grab the visitors attention easily. 
The NSPCC were able to see a 28% rise in donations through simpli-
fying and making their donation journey more engaging, you can read 
more about their case study here.

Once you’ve made changes, you can run an A/B split test and analyse 
whether the new iteration of your site is leading to a smoother cus-
tomer journey. 

Map out each step of the user journey with your team. Use post-it 
notes or a flow chart. Then analyse whether you can improve this and 
make it easier.
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https://fundraising.co.uk/2018/01/25/nspcc-sees-28-rise-monthly-donations-conversion-rate-improved-online-giving-platform/


BONUS - Price Anchoring 
Businesses use price anchoring all the time to sell their products. Why 
shouldn’t charities use the same techniques to increase their donations 
and do more good in the world?

When offering suggested donation amounts on your site, you need to 
put some thought into what suggested values you will display.
 
The theory of price anchoring is that a person will have a cognitive bias 
based on the first piece of information that they receive. This means 
that the amount the user will consider donating will be guided by the 
recommended donation values that they see.

Studies show that having a higher anchor on your donation page will 
lead to the average donation being higher.

However, you should be careful not to set unrealistic donation amounts 
that will put a potential donor off.

Read more about anchoring here.
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https://fivemaples.com/blog/why-anchoring-improves-your-average-donation/


Ad Grants Management For Your Charity

Bespoke Tracking

Monthly Reports

24/7 Monitoring

Unlimited Campaigns

Get a free, no-obligation 10 minute
video audit and commentary

We'll push your Ad Grants performance
further than ever before

LET'S TALK

Request A Free Audit.

+£1,000s
M O R E  M O N T H L Y

D O N A T I O N S

+410%
M O R E  W E B S I T E

C L I C K S

+230%
M O R E  N E W S L E T T E R

S I G N U P S


	Check Box 49: Off
	Check Box 50: Off
	Check Box 51: Off
	Check Box 52: Off
	Check Box 53: Off
	Check Box 54: Off
	Check Box 41: Off
	Check Box 44: Off
	Check Box 47: Off
	Check Box 55: Off
	Check Box 56: Off
	Check Box 1: Off
	Check Box 2: Off
	Check Box 8: Off
	Check Box 45: Off
	Check Box 57: Off
	Check Box 60: Off
	Check Box 61: Off
	Check Box 62: Off
	Check Box 63: Off
	Check Box 64: Off
	Check Box 38: Off
	Check Box 65: Off
	Check Box 66: Off
	Check Box 67: Off
	Check Box 68: Off
	Check Box 69: Off
	Check Box 70: Off
	Check Box 71: Off
	Check Box 72: Off
	Check Box 73: Off
	Check Box 74: Off
	Check Box 75: Off
	Check Box 76: Off
	Check Box 77: Off
	Check Box 78: Off
	Check Box 79: Off
	Check Box 80: Off
	Check Box 81: Off
	Check Box 82: Off
	Check Box 83: Off
	Check Box 84: Off
	Check Box 85: Off
	Check Box 86: Off
	Check Box 87: Off
	Check Box 89: Off
	Check Box 90: Off
	Check Box 91: Off
	Check Box 92: Off
	Check Box 93: Off
	Check Box 94: Off
	Check Box 95: Off
	Check Box 96: Off
	Check Box 97: Off


